Here we come again with 


TECHNICOLOR 


o Look to the name WALT DISNE Y for the finest in family entertainment. 


PRODUCTION TRAILER: 
The sparkle and enchantment of motion picture 
entertainment that will ‘live forever’ is conveyed 


through scenes of the Dwarfs’ diamond mine and 
Snow White as she greets the funny little men. In- 
dividual introductions of all main characters in- 
cluding the ‘wicked witch” through particularly 
appealing and representative scenes will provoke 
fond memories for those who have seen the film 
and will be most entertaining for everyone, espe- 
cially those who see it for the first time. “The 
sounds of happiness and the songs all the world 
loves to sing’ are followed by additional action 
which shows the scope and fun of this production. 
Running Time: 3 min. 12 sec. 


DELUXE TECHNICOLOR THEATRICAL TRAILERS 


TEASER TRAILER: 


This teaser announces the return of ‘‘one of Walt 
Disney’s all-time great motion pictures’’with per- 
haps the most classic of scenes from the produc- 
tion; the ‘‘Heigh-ho’’ sequence as the Dwarfs 
march home from their diamond mine, and the 
queen’s confrontation of the Magic Mirror. The 
happiness and comedy of this everlasting fantasy 
is depicted through music, dialogue and intro- 
duction of each character. The trailer ends with a 
promise of ‘‘all the entertainment you could hope 
for.’”’ Running Time: 2 min. 15 sec. 


60 SECOND TEASER TRAILER: 


Both of these one-minute facilities plugging SNOW 
WHITE AND THE SEVEN DWARFS were designed 
to be used on NBC prime time shows and as effec- 
tive theatrical teaser trailers. Look under NBC 
SPOTS for further description. NOTE: Before or- 
dering these spots as theatrical trailers, be ad- 
vised that both carry a tag narration line: “Coming 
soon to theatres everywhere.” 


Order from your nearest NATIONAL SCREEN SERVICE office 


TELEVISION FACILITIES 


AVAILABLE FROM YOUR 
LOCAL BUENA VISTA OFFICE 


SIXTY SECONDS ; 


These facilities are designed as COLOR plugs for 
use on NBC prime time shows. These spots do not 
contain an open end for local live announcement. 
They may be effectively used as theatrical teaser 
trailers. 


SNO — 601N — “A hallmark in motion picture fan- 
tasy with those delightful little men who own a 
diamond mine.” 


Through the best scenes of Snow White and the 
Dwarfs dancing and through individual introduc- 
tion of the funny little men, this plug conveys the 
magical, dancing happiness of the production, 
“one of Walt Disney’s all-time great motion pic- 
tures.” 


SNO-CLIP #1 — 16mm COLOR only 
Running time: 2 min. 43 sec. 


One by one the seven comical dwarfs leave for 
work and caution Snow White not to let any 
strangers come into the cottage. The princess. 
kisses each dwarf on his bald pate as they come 
out the door and begin singing ‘‘Heigh-Ho.” The 
clip features some particularly entertaining as- 
pects of Dopey, Grumpy, Sneezy, and Bashful. 


SNO — 602N — “Once again for everyone, the lyri- 
cal, lighthearted happiness of Walt Disney's ‘Snow 
White and the Seven Dwarts.’ ”’ 


This plug opens with the marching dwarfs and 
their ‘‘Heigh-ho” song. It is designed to reveal 
the dwarfs in typically humorous situations and 
Snow White as the charming princess of the entire 
woods threatened by the witch. A feeling of fun 
and music is established and climaxed by a bit 
of the ‘‘yodel’’ sequence and song. 


THIRTY SECONDS 


These plugs are primarily designed for use at the 
end of WONDERFUL WORLD OF COLOR and the 
syndicated ZORRO and MICKEY MOUSE CLUB 
shows. They do not contain an open end for local 
live announcement. 


SNO — 1D — “Look who’s coming for your entire 
family. Walt Disney’s ‘Snow White and the Seven 
Dwarts.’ ”’ 

A 30-second version of SNO — 601N, emphasizing 
the same highlights and introducing the charac- 
ters. 


SNO — 2D — “Here they come again. Walt Dis- 
ney’s ‘Snow White and the Seven Dwartfs.’.”’ 


ENTERTAINMENT FILM CLIPS. 


SNO-CLIP #2 — 16mm COLOR only 
Running time: 3 min. 13 sec. 


This entertainment clip features Snow White and 
the comical dwarfs dancing and singing at the 
dwarfs’ cottage. It is an edited version of the funny, 
toe-tapping ‘‘Silly Song” sequence which exhibits 
the characters at their Disney best. 


TV SLIDE AND TELOP 


This plug entertainingly presents the characters 
through the elements of music, dancing and com- 
edy. 


Each kit spot contains a 5-second open end for 
local live announcement. 


SIXTY SECONDS — COLOR only 


SNO — 601K & SNO — 602K 

Both of these spots are identical with NBC spots 
SNO — 601N & SNO — 602N with the exception of 
containing a 5-second open end for local live an- 
nouncement. 


TWENTY SECONDS — COLOR only 


SNO — 201K — “Once again for everyone. The lyr- 
ical, lighthearted happiness of Walt Disney’s 
SNOW WHITE AND THE SEVEN DWARFS.” 


SNO — 202K — “Here they come. The most de- 
lightful characters you’ll ever know.” 


TEN SECONDS — ID SPOT — 
COLOR only 


SNO — 801K — ‘For music and fun, don’t miss 
Walt Disney’s SNOW WHITE AND THE SEVEN 
DWARFS.” 


SNO-CLIP #3 — 16mm COLOR only 
Running time: 3 min. 14 sec. 


This clip is the perfect introduction of the title 
characters and their personalities since it is taken 
from the sequence in the film where Snow White 
first meets the dwarfs and identifies them from 
their appearance. There is some comical play 
among the dwarfs as they decide to let her stay 
with them. 


AVAILABLE FROM: 
Buena Vista Distribution Co., Inc. 
Attn: Specialty Dept. 
477 Madison Avenue, New York, N.Y. 10022 


This radio campaign consists of 7 spots on one 


side of a 12” disc. 
55-second recorded message 


SLIDE — COLOR 


2x2 metal encased slide suitable for overlay of 
date and theatre. 


FREE RADIO SPOTS 


TELOP — B/W 
4x5 telop suitable for overlay of date and theatre. 


Straight narrative approach pointing up the happy music in this production 
with samples playing in the clear. The dwarfs are named, and patrons are en- 


CUTS A, #2 5-second open end for live tag 
CUT #1 — ‘Magic mirror on the wall’... says the Queen with a mystical mood couraged to bring the entire family. 


established by music. 


This spot points up ‘‘one of the world’s favorite stories and one of Walt Disney’s 
finest motion pictures.” The personality of every dwarf is emphasized with a 


brief exclamation from each. 


CUT #2 — “Clap your hands and tap your feet to the magical, dancing happi- 
ness of Walt Disney’s SNOW WHITE AND THE SEVEN DWARFS.” 
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CUTS #3, #4 


25-second recorded message 
5-second open end for live tag 


CUT #3 — “Look who’s coming!” 


Through music and the naming of dwarfs, this spot presents a feeling of the 
fun and songs in the production. 


CUTS #5, #6 


CUT #7 


CUT #4— “Now... here again for your entire family.” 
* This spot sells a sparkling, fun-filled entertainment treat. 


15-second recorded message 
5-second open end for live tag 


CUT #5 — “Coming again for everyone.” 
CUT #6 — “Here they come!” 


10-second recorded message 
NO open end 


CUT #7 — This is an ID spot giving title and billing. 


© Walt Disney Productions. The material in this book is intended for use by exhibitors in 
the direct advertising, publicizing and exploitation of Walt Disney’s ‘‘Snow White and the Seven 
Dwarfs.’ Permission is hereby granted to newspapers, magazines and other periodicals to 
reproduce the material in this press book for news or editorial use. The permission to repro- 
duce art work herein contained is granted upon the express condition that proper copyright 
notice be affixed. No other uses of the material contained herein may be made without prior 


written authority from the copyright proprietor. 


Disney’s Magic Cycle 
Returns ‘Snow White” 
To The Screen 


Nine years after Mickey Mouse 
tooted his way to stardom in ‘“Steam- 
boat Willie,” the world’s first sound 
cartoon, Walt Disney won acclaim for 
another innovation in animated enter- 
tainment — the first feature-length 
cartoon, “Snow White and the Seven 
Dwarfs.” 

During its 30th anniversary in 
1967, a new generation of children 
will view this history-making ani- 
mated classic for the very first time. 
And an older generation — now teen- 
agers, now young marrieds with chil- 
dren in tow, now grandparents with 
grandchildren in tow — will step up 
to theatre box offices for the second, 
third, fourth, and perhaps for the 
fifth time. 

All told, this magical tale about a 
beautiful princess and seven pint- 
sized diamond miners has been seen 
by nearly 200 million people world- 
wide since its 1937 premiere at Los 
Angeles’ Carthay Circle Theatre. 

20 million people saw the film dur- 
ing just its first three months of re- 
lease. Just one year later, Ed Sullivan 
polled America’s movie-goers to learn 
which twelve film classics they would 
most like to see at the 1939-40 New 
York World’s Fair. “Snow White” 
took first place, winning three out of 
every five votes cast. 

Since its premiere release, “Snow 
White” has been reissued three times 
— in 1944, 1952 and 1958. Each time, 
more people have seen the picture 
than ever before. 

Ever since “Snow White’’ first 
proved to critics that audiences would 
sit through a feature-length cartoon, 
‘classics like “Fantasia,” “Pinocchio,” 
“Bambi,” “Peter Pan,” ‘Cinderella’ 
and “The Lady and the Tramp” have 
joined the Disney Magic Cycle of re- 
releases approximately every seven 
years. It is a fitting tribute to the en- 
tertainment genius of Walt Disney 
that “Snow White” had been sched- 
uled for screening in 1967. 

In color by Technicolor, ‘‘Snow 
White and the Seven Dwarfs” is be- 
ing re-released by Buena Vista. - 


© Walt Disney Productions 


Mat SW i-A (Standard width and coarse screen) 


A NEW HOME IN THE WOODS. 
Surrounded by her new forest 
friends, Snow White tells them that 
she must find a new place to live and 
learns that there is a cottage in the 
woods in Walt Disney’s animation 
classic, “Snow White and the Seven 
Dwarfs,’ in color-by Technicolor. 


Mat SW 2-A (2 col.) and SW 3-A (3 col.) Standard column width and coarse screen 


© Walt Disney Productions 


JOYOUS CONCLUSION. After having broken the witch’s spell by true love’s first kiss, the Prince carries Snow White off 

to live happily everafter amidst the celebration cheers of the Seven Dwarfs at the conclusion of Walt Disney’s animation 
classic, “Snow White and the Seven Dwarfs.” In color by Technicolor, the Academy Award-winning cartoon feature is being 
re-released during its 30th anniversary by Buena Vista. 


Walt Disney’s First Cartoon Feature, ‘Snow 
White;’ Could Have Been His Last 


“Snow White and the Seven 
Dwarfs,” the classic feature-length 
cartoon that first put Walt Disney in 
business, could have bankrupted his 
company once and for all. 


In accepting the Showman of the 
World Award for the National Asso- 
ciation of Theatre Owners just before 
his death Walt recalled the “Snow 
White” production days. 


Said Disney, ‘“‘The success of our 
early cartoons, “The Silly Sympho- 
nies,’ gave us the courage to make 
‘Snow White,’ and you should have 
heard the howls of warning! It was 
prophesied that nobody would sit 
through a cartoon an hour and a half 
long. But we had decided there was 
only one way we could successfully do 
‘Snow White,’ and that was to go for 
broke — shoot the works. There could 
be no compromise on money, talent or 
time.” 


“. . As the ‘Snow White’ budget 
climbed, I did begin to wonder 
whether we could ever get our invest- 
ment back. At this critical period, a 
great showman, W. G. Van Schmus, 
general manager of the Radio City 
Music Hall, came to the studio. After 
seeing bits and pieces of ‘Snow White} 
he booked the picture right on the 
spot — months before the film would 
ever be completed.” 


“Then came a shocker. Roy told me 
that we would have to borrow another 


quarter of a million dollars to finish 
the movie. ‘You’ve got to show the 
bankers what’s been completed as col- 
lateral.’ I had always objected to let- 
ting any outsider see an incompleted 
picture. And bankers to me were men 
after the fact. But Roy went ahead 
with the arrangements.” 


“On the appointed day, my big 
brother had found something to do 
elsewhere. I had to sit alone with Joe 
Rosenberg of the Bank of America 
and try to sell him a quarter of a mil- 
lion dollars worth of faith.” 


“He showed not the slightest reac- 


- tion to what he viewed. After the 


lights came on, he walked out of the 
projection room, remarked that it was 
a nice day — and yawned! Then he 
turned to me and said, ‘Walt, that pic- 
ture will make a pot full of money.’ 
Well, as everyone knows, it did, or this 
company wouldn’t be here today.” 


Next December, “Jungle Book,” an 
animated musical comedy based upon 
the Rudyard Kipling novel, will be 
added to the list of full-length cartoon 
classics produced by the master show- 
man. 


On its 30th anniversary, ‘‘Snow 
White and the Seven Dwarfs” stands 
as a fitting tribute to the entertain- 
ment genius and courage of the mas- 
ter showman. In color by Technicolor, 
it is being re-released by Buena Vista. 


Disney Classic Big 
Gamble With Big Payoff 


Certainly one of the biggest gam- 
bles in the history of Hollywood was 
Walt Disney’s decision to produce the 
first full-length cartoon feature 
against the warnings of the critics. 
Now an animation classic, “Snow 
White and the Seven Dwarfs,” soon 
to be re-released, was a big invest- 
ment, but returns have been bigger. 

On faith alone, Disney shot the 
works on talent, time and money, pro- 


ducing “Snow White” during the de- 
pression at the then-unheard-of-fig- 


ure of nearly $2 million. His faith 


paid off. 
To date, the animated fairy tale has 


grossed a whopping $20 million, about 
55 per cent in the domestic market 
and 45 per cent overseas. Easily the 
most successful cartoon feature ever 
produced, ‘‘Snow White’’ is listed 
among Variety’s top 50 all-time box- 
office champions. 

In England, for instance, ‘Snow 
White and the Seven Dwarfs” ranked 
third — behind only ‘Mary Poppins” 
and “My Fair Lady” — for the 1965 
top box-office honors. The world over, 
its universality and timelessness have 
led to box-office records that the new- 
est live-action pictures can’t match. 

Premiered in Los Angeles on De- 
cember 21, 1937, and reissued — in 
1944, 1952 and 1958, “Snow White 
and the Seven Dwarfs”’ will be seen 
by a new generation of movie-goers 
during 1967. In Technicolor, it is be- 
ing re-released by Buena Vista. 


“Snow White And The Seven Dwarfs” Premiere 
Upsets Critics’ Predictions 


On Tuesday evening, December 21, 
1937, at the Carthay Circle Theatre in 
Los Angeles, a new concept in enter- 
tainment surprised many a critic. It 
was the world premiere of Walt Dis- 
ney’s first feature-length cartoon, 
“Snow White and the Seven Dwarfs.” 

The film, soon to be re-released dur- 
ing its 30th anniversary had been la- 
beled as “Disney’s Folly,” a term 
which was later applied to another of 
the master showman’s enterprises — 
Disneyland. Critics were certain that 
sitting through an 83-minute cartoon 
would be too much to ask of most au- 
diences. Cartoons were meant to be 
fillers only. 

Nevertheless, most of Hollywood, 
including such stars as Charlie Chap- 
lin and Paulette Goddard, turned out 
for the highly publicized event. That 
night during Christmas week, 1937, 
the cartoon came into its own as a 
feature attraction, a medium to rival 
the newest offerings of Gable, Craw- 
ford and Garbo. 

Woolie Reitherman, an animator on 
“Snow White” and now animation di- 
rector of Disney’s “The Jungle Book;?’ 
recalls: “The audience was so taken 
by the magic of what they saw that 
that would clap after individual se- 
quences. It was like a reaction to the 


i 


legitimate stage. I haven’t seen any- 
thing like it since.” 

That evening was a critical point in 
the career of Walt Disney, who had 
gambled everything on the success of 
his product. It was also a tense eve- 
ning for the Bank of America, for 
they had backed Walt’s venture, act- 
ing the role of financial godfather to 
the studio. 

Otto Englander, then a ‘“‘Snow 
White” story man and now a Disney 
staff writer, reminisces: “Shortly af- 
ter the picture started, everyone was 
caught up in the.same excitement. 
They became alive to something very 
new and very entertaining. I was so 
impressed by the reaction that when 
my wife and I arrived home and dis- 
covered that our Scottish terrier had 
delivered seven puppies, we named 
them after the Seven Dwarfs.” 

Following the premiere, ‘‘Disney’s 
Folly” was acclaimed “a significant 
screen innovation . . . pioneering a 
great entertainment field for the mo- 
tion picture cartoon.” 

It is appropriate at this time that 
“Snow White and the Seven Dwarfs” 
be re-released as a tribute to the en- 
tertainment genius and courage of 
Walt Disney. In Technicolor, the clas- 
sic is distributed by Buena Vista. 


Walt Disney’s “Snow White” And Dwarfs Set 
The Style For Cartoon Characters 


Walt Disney’s “Snow White and the 
Seven Dwarfs,” soon to be re-released 
on its 380th anniversary, provided the 
supreme test of the ability of the Dis- 
ney Studio to create characters. 

Walt recognized the problem at 
once. He knew the dwarfs would have 
to carry the picture. Snow White was 
a charming but standard heroine; the 
prince appeared only briefly; and the 
witch was a fairy tale villainess. The 
dwarfs would have to provide most of 
the comedy and human interest. 

The Grimm Brothers’ fairy tale was 
not much help. The dwarfs were phan- 
tom figures with little definition. One 
play version named them Blick, Flick, 
Glick, Snick, Plick, Whick and Quee — 
all rather ambiguous. 

Walt set the story department to 
work. He reasoned that the natural 
thing was to pick names that were 
descriptive of the personalities they 
hoped to create. Some of the names 
proposed were Jump, Deafy, Gabby, 
Wheezy, Nifty, Sniffy, Lazy, Puffy, 
Stubby, Shorty, and Burby. 

Many voices were tried in hopes 
that they would suggest characters. 
One actor, Billy Gilbert, had a terrific 
sneeze and inspired Sneezy. 

Others came through a process of 
elimination. Some were easy. Happy 
and Grumpy provided a perfect bal- 
ance. Sleepy and Bashful came natu- 
rally. The last two took a little more 
thought. 

Woolie Reitherman, a ‘‘Snow 
White” animator now supervising di- 


rector on ‘The Jungle Book,” recalls, 
“For the leader we wanted a special 
kind of personality, a self-appointed 
bumbler who tries to take command 
but gets all tangled up. We called him 
Doc. It was a good handle for a per- 
son in authority, and it suited his 
personality. The strongly identifying 
names were a beautifully simple way 
of establishing character.” 

“Dopey was the toughest of all?’ re- 
members Ham Luske, another “Snow 
White” animator. “The boys tried to 
make him too much of an imbecile, 
which wasn’t what we really had in 
mind. We wanted to pattern him after 
Charlie Chaplin and tried many ap- 
propriate voices. The voice that came 
closest to what we wanted sounded 
too much like Doc.” 

“Then somebody suggested that 
maybe he shouldn’t talk at all. That 
was the answer. We decided that per- 
haps Dopey could talk but that he 
never really tried.” 

Once the characters were estab- 
lished, the faces followed without too 
much difficulty. The names dictated 
the facial expressions. 

The dwarfs, as established, were 
immensely successful. Within days of 
the picture’s premiere, Grumpy and 
Dopey began receiving fan mail at 
the Disney Studios. 

In color by Technicolor, Walt Dis- 
ney’s Academy Award Classic “Snow 
White and the Seven Dwarfs’”’ is be- 
ing re-released to a new generation of 
movie-goers by Buena Vista. 


© Walt Disney Productions 


Mat SW 2-B (Standard 2 column width and coarse screen) 


THE DWARF’S YODEL SONG... Snow White is entertained by the seven 
dwarfs in Walt Disney’s first feature-length musical, “Snow White and the 
Seven Dwarfs.” In color by Technicolor, the animation classic is being 
re-released during its 30th anniversary by Buena Vista. 


750 Artists Worked On Disney’s “Snow White” 


Walt Disney’s animation classic, 
“Snow White and the Seven Dwarfs,” 
being re-released on its 30th anniver- 
sary, is composed of over 250,000 
drawings, with a musical background 
provided by an orchestra of 80 mu- 
sicians. 

As many as 750 artists worked on 
the production in the years between 
1934 and 19387. These consisted of 
32 animators, 102 assistants, 167 in- 
betweeners (who fill in bits of action 
between the animators’ drawings), 
20 lay-out men, 25 background artists, 
65 special effects animators (who 


draw smoke, water, clouds and other 
effects), and 158 young women adept 
at inking and painting the cartoon 
figures on transparent celluloid sheets 
for reproduction in color by Techni- 
color by Disney multiplane camera. 

Counting all of the preliminary 
sketches, and considering the three or 
four times each had to be re-drawn, it 
has been estimated that at least one 
million drawings were made during 
“Snow White’s” production. 

In color by Technicolor, ‘‘Snow 
White and the Seven Dwarfs” is be- 
ing distributed by Buena Vista. 
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Mat SW 2-C (Standard 2 column width and coarse screen) 


SEVEN PINT-SIZED STARS ... Animators at Walt Disney Studios named the 
Seven Dwarfs in “Snow White” before creating their visual characterizations. The 
facial expressions came quickly once the names were established. The dwarfs 
appear in “Snow White and the Seven Dwarfs,” re-released during its 30th 


anniversary by Buena Vista. 


NOTE TO EXHIBITORS: The publicity stories which appear in this pressbook have been prepared by Walt Disney Studios 
exclusively for your use. Working together with the other exhibitors in your city, you may service these to your news media on a 
guaranteed “exclusive to you in your area” basis. 


Mat SW 2-D (2 col.) and SW 3-B (3 col.) Standard column width and coarse screen 


© 


LOOKS LIKE TROUBLE. Returning from a day’s work at their diamond mine, the Seven Dwarfs (1. to r: Dopey, 
Sneezy, Bashful, Sleepy, Happy, Grumpy and Doc) are startled to see a light in their cottage in this scene from 
Walt Disney’s animation classic, “Snow White and the Seven Dwarfs.” In color by Technicolor, the Academy 
Award-winning cartoon feature is being re-released during its 30th anniversary by Buena Vista. 


“Snow White And The Seven Dwarfs” Musical 
Score As Timeless As The Picture Itself 


Walt Disney’s ‘Snow White and 
the Seven Dwarfs” was not only the 
first full-length animated motion pic- 
ture, it was also the first Disney mu- 
sical. The 83-minute classic incorpor- 
ates eight original tunes by the late 
Frank Churchill. 

Churchill’s career, however, was cut 
short in 1942 with his untimely death 
at the age of 40. He had just com- 
pleted work on “Bambi,” another of 
the 65 short subjects and full-length 
animated features on which he 
worked during his twelve-year asso- 
ciation with Walt Disney. 

A quick glance at a list of Chur- 
chill-penned songs reveals such hits 
as “Who’s Afraid of the Big Bad 
Wolf?” and ‘‘The Pied Piper of Ham- 
lin.” But his best-remembered score 
was written for “Snow White.” 

Heard in the film are such songs as 
“Whistle While You Work,” “‘Heigh 
Ho,” “I’m Wishing,’ ‘One Song,” 
“Some Day My Prince Will Come,” 
“With a Smile and a Song,” “‘Bluddle- 
Uddle-Um-Dum” and “The Dwarfs’ 
Yodel Song’ — still one of the most 
popular film scores ever composed. 

Churchill had the rare talent of be- 
ing able to write music for a scene 


before it was animated, thus assist- 
ing the animator in creating the 
mood, tempo and pacing of a cartoon 
character’s actions. In this way he 
aided the animation of “The Dwarfs’ 
Yodel Song,” the now-classic dance 
sequence of Snow White and the 
Dwarfs. 

On the personal side, Frank’s fam- 
ily life was always steeped in tradi- 
tion and this was reflected in his 
uniquely American music. His an- 
cestors, who fleed religious persecu- 
tion in England, were among the first 
to settle the colony of Maine in 1609. 

Although he attempted to follow the 
behests of his family and study medi- 
cine at U.C.L.A., Frank was born a 
musician. At the early age of 15, he 
found himself playing the piano in 
“silent”? movie houses. Then he spent 
five years as a staff musician for Los 
Angeles’ KNX Radio before joining 
the Disney Studios. 

His music, like the films ‘‘Snow 
White” and “Bambi” themselves, will 
be enjoyed by generations to come. 
During 1967, “Snow White and the 
Seven Dwarfs,” a Brothers Grimm 
tale adaptation, will be re-released, in 
color by Technicolor, by Buena Vista. 


Voice Of “Snow White” Takes Part In Expo ’67 


Thirty years after doing the voice 
of Snow White for Walt Disney’s an- 
imation classic, “Snow White and the 
Seven Dwarfs;’ soon to be re-released, 
Adriana Caselotti Mitchell returned 
to Walt Disney Studios for another 
recording session recently. 

She taped some “Snow White” dia- 
logue for the Telephone Association 
of Canada Exhibit for Montreal’s Ex- 
po ’67. The exhibit will allow children 
to dial-a-conversation with their fa- 
vorite Disney character. Other char- 
acters in the exhibit include Mickey 
Mouse, Goofy, Donald Duck and Pi- 
nocchio. 

The exhibit, similar to the Bell Tele- 
phone Exhibit at Disneyland, is but 


a small part of the total Fair project 
which Disney Studios is preparing 
for T.A.C. 

Adriana, who had retired from the 
entertainment scene shortly after a 
1941 operatic tour following “Snow 
White,” was glad to be back, if only 
briefly. 


The animation classic will be re- 
leased for the fifth time throughout 
the United States and Canada this 
summer. In color by Technicolor, 
“Snow White and the Seven Dwarfs” 
is being distributed on its 30th anni- 
versary by Buena Vista, a fitting tri- 
bute to the entertainment genius of 
the master showman, Walt Disney. 


Special Academy Award 
For ‘Snow White” Just 
One Of 36 Disney Oscars 


On February 23, 1939, nine-year- 
old Shirley Temple made the presen- 
tation to Walt Disney of a Special 
Academy Award for ‘Snow White 
and the Seven Dwarfs.” Appropri- 
ately, the trophy consisted of one 
large statuette and seven miniature 
statuettes in a stair-step arrange- 
ment. 

It was inscribed: “To Walt Disney 
for ‘Snow White and the Seven 
Dwarfs’ recognized as a significant 
screen innovation which has charmed 
millions and pioneered a great new 
entertainment field for the motion 
picture cartoon.” 

That same year, Walt received an 
Oscar for “Ferdinand the Bull,” as 
the best cartoon short subject. It was 
Walt’s third special Academy Award 
and his seventh Oscar. 

His first special Academy Award 
was in 1932 for “Steamboat Willie” 
the first sound cartoon and the in- 
troduction to the world for Mickey 
Mouse. His “Flowers and Trees,” also 
in 1932, merited an Oscar as the first 
color cartoon. Then, 1938 brought the 
top technical award to Walt and his 
creative team for “the design and ap- 
plication to production of the multi- 
plane camera,” as used in “The Old 
Mill.” 

Walt Disney always strove for per- 
fection and made innovations for the 
betterment of the motion picture in- 
dustry. 

In the span of his career, Walt Dis- 
ney’s films earned 36 Oscars. ‘“Mary 
Poppins” alone earned five Academy 
Awards in 1965. 

During 1967, on the occasion of its 
30th anniversary, “Snow White and 
the Seven Dwarfs’ will be re-released 
by Buena Vista for its fifth national 
tour. In color by Technicolor, this 
full-length story about a beautiful 
princess and seven pint-sized diamond 
miners will be seen this year by more 
movie-goers than ever before. 


Disney Productions 
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OH, GAA-AWSH. One of the seven dwarfs, 
Bashful, blushes as he tries to hide his secret 
crush on Snow White, the princess who 
becomes an uninvited house guest in Walt 
Disney’s animation classic, “Snow White and 
the Seven Dwarfs,” in Technicolor being 
reissued by Buena Vista. 
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SPECIAL ACADEMY AWARD... Walt 
Disney is presented with a special Academy 
Award in 1989 by Shirley Temple for his 
animation classic, “Snow White and the Seven 
Dwarfs.” The cartoon feature is being 
re-released during its 30th anniversary by 
Buena Vista. 


Re 
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HO-HUM. Sleepy, one of the seven dwarfs, 
lays down his home-made flute and yawns 

in anticipation of bedtime while the others 
sing and dance for the princess in Walt 
Disney’s animation classic, “Snow White and 
the Seven Dwarfs,” in Technicolor being 
re-released by Buena Vista. 


Witch In “Snow White And The Seven Dwarfs” 
Is A Classic Disney Villain 


Walt Disney firmly believed that 
for a story to be successful it had to 
have a strong villain. And, appropri- 
ately, his “Snow White and the Seven 
Dwarfs,” soon to be re-released on its 
30th anniversary, has the classic force 
of evil, a witch. 

The source for ‘“‘Snow White,’’ 
“Grimm’s Fairy Tales,” tells of “‘evil 
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persons that are able to turn them- 
selves into devils, demons and ani- 
mals, or to become invisible.” 

The ‘‘Snow White’’ witch trans- 
forms herself into an old peddler 
woman. To satisfy her jealous hatred 
of the young princess, the witch tricks 
Snow White into taking a bite from a 
poisoned apple. 


“Snow White” And ‘Jungle Book” Exemplify 


Great Disney Animation 


“Snow White and the Seven 
Dwarfs” and “Jungle Book,” the first 
and last full-length cartoon features 
to be produced by Walt Disney, ex- 
emplify the highest degree of the an- 
imation arts, the medium which gave 
the vast Disney organization its start. 

According to Woolie Reitherman, 
who helped animate “Snow White” 
and is now the director of ‘Jungle 
Book,” ‘‘an animator is first of all an 
actor, secondly a story man, and third- 
ly an artist. If he lacks in any of these 
categories, he just can’t cut the mus- 
tard.” 

The animator first creates the char- 
acters and their personalities, then 
makes them do their stuff in a be- 
lievable manner. Although the pro- 
ducer, director and story man are re- 
sponsible for the total entertainment 
package, the animator’s realm — the 
step-by-step development of the plot 
and characterization, plus the gags 
and subtleties — is sacred ground, off 
limits to everyone until the animator 
chooses to show what he has done. 

Since acting is such an integral part 
of the animator’s creative makeup, 
each man who does the job well is not 


only an individualist, but like actors, 
is better at some roles than others. 
All Disney animators, of course, have 
a keen sense of comedy, but each ap- 
proaches the job differently — some 
intellectually, others emotionally and 
some instinctively. 

Interestingly enough, both “Snow 
White” and “Jungle Book” are mu- 
sicals. “Snow White” features eight 
songs by Frank Churchill and Larry 
Morey, while “Jungle Book” offers 
five new songs by Richard M. and 
Robert B. Sherman, Academy Award 
winners for their “Mary Poppins” 
score. 

It is the animation of music and 
dance sequences, such as “The Dwarfs’ 
Yodel Song” in “Snow White,” the 
penguin scenes in “Mary Poppins” or 
the new ape sequence (featuring the 
voice of Louis Prima) in “Jungle 
Book,” which requires the greatest 
knowledge of all performing arts. 

“Snow White,” in color by Techni- 
color, will be re-released for a new 
generation of movie-goers by Buena 
Vista this summer, while “Jungle 
Book” will be Walt Disney Produc- 
tions’ Christmas, 1967, release. 


© Walt Disney Productions 


This witch, the first of the Disney 
cartoon-feature villains, led the pa- 
rade for a whole slew of favorite Dis- 
ney meanies. 

“Alice in Wonderland” had to con- 
tend with the irrational Queen of 
Hearts; “Cinderella” was victimized 
by her stepmother and stepsisters; 
“Peter Pan” had a worthy adversary 
in Captain Hook; Cruella Deville sup- 
plied the evil-doings in ‘4101 Dalma- 
tions;” “Sleeping Beauty” fell under 
the spell of Malificent, another classic 
witch. 

Disney’s latest animated feature 
adapted from Kipling’s “The Jungle 
Book,” scheduled for December re- 
lease, brings a new type of villain to 
the screen. Shere Khan, a tiger, is a 
stuffed-shirt villain, who poses a very 
real threat to young Mowgli, the man- 
cub. 

Within months of each other Dis- 
ney’s first cartoon feature, “Snow 
White and the Seven Dwarfs,” and 
his latest, ‘““The Jungle Book,” will be 
released throughout the United States 
and Canada. 

In color by Technicolor, ‘‘Snow 
White” is being distributed by Buena 
Vista. 


CAULDRON BOIL, 

CAULDRON BUBBLE... 

The witch prepares a poisoned apple 
and schemes the Sleeping Death 

on the Princess in Walt Disney’s 
animation classic, 

“Snow White and the Seven Dwarfs.” 
The cartoon feature is being 
re-released during its 

30th anniversary by Buena Vista. 
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Disney’s “Snow White” 
Has International Appeal 


In terms of international audience 
appeal, “Snow White,” by any other 
name, is still the fairest of them all. 
Walt Disney’s classic animated fea- 
ture has enjoyed periodic re-releases 
throughout the world, and just as in 
the United States, it has found ever- 
increasing popularity. . 

In England, for instance, on its 
28th anniversary and during one of 
that nation’s coldest winters, “Snow 
White and the Seven Dwarfs” was the 
third highest grossing picture of 
1965, ranking behind only ‘““Mary Pop- 
pins” and “My Fair Lady.” 

In Latin America, where she is 
known as “Blanca Nieve,” the little 
princess performed as if she had 
never been on the screen before. The 
film’s summer, 1966, re-release box 
office records unmatched by that 
year’s highest budgeted premieres, 
and it nearly equalled the combined 
gross of its three previous Latin 
American releases — 1938, 1945 and 
1954. 

In France, ‘‘Blance Neigh’’ has 
been a perennial favorite, its grosses 
being topped only by “Mary Poppins.” 
In Italy, where she is called ‘“Nevo- 
lina,” the enchanting heroine of the 
brothers Grimm has always been the 
most successful of all Disney cartoon 
subjects. 

And so it goes around the world, as 
the timelessness and universality of 
Walt Disney’s first animated feature 
is proven again and again. 

In color by Technicolor, ‘‘Snow 
White and the Seven Dwarfs” is be- 
ing re-released by Buena Vista on its 
30th anniversary. 
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IT’S YOU AGAIN. When Snow White sends the seven dwarfs off to work in 
the morning, she kisses each of them goodbye. Dopey, who likes to be kissed 
comes back for seconds and thirds in Walt Disney’s animation classic, 
“Snow White and the Seven Dwarfs.” In color by Technicolor, the Academy 
Award-winning cartoon feature is being re-released during its 30th 


anniversary by Buena Vista. 


“Snow White” Would 
Cost $10 Million Now 


If Walt Disney’s cartoon feature, 
“Snow White and the Seven Dwarfs,” 
were to be produced today in the same 
meticulous manner of the original, 
1937 production, the two million dol- 
lar picture would cost in the neigh- 
borhood of ten million. 


The big difference, costwise, would 
be man hours. During the mid-1930’s, 
Disney Studios had more than 750 
animators, ink and painters, back- 
ground artists, story and special ef- 
fects men and skilled artisans. All of 
their talents were concentrated on the 
classic cartoon story about a beautiful 
princess who becomes the intended 
victim of a wicked queen, and enlists 
the help of seven lovable dwarfs. 


Then, as now, a full-length cartoon 
feature required more than three 
years to produce. However, new tech- 
niques have eliminated much of the 
detail work, and key animators have 
become much more proficient with ex- 
perience, requiring less men to accom- 
plish the job. 


Xerography, a magnetic process 
that transfers original drawings to 
celluloid, has done much to streamline 
production. Yet the big difference is 
the seasoned talents of the key ani- 
mators, many of whom have worked 
for the Disney Studio for more than 
thirty years. 

In color by Technicolor, ‘‘Snow 
White and the Seven Dwarfs’ is be- 
ing re-released during its 30th an- 
niversary by Buena Vista. 


“Snow White” Songs 
As Popular 
As The Picture 


Walt Disney’s immortal ‘‘Snow 
White and the Seven Dwarfs” is not 
only the most popular cartoon feature 
ever produced, it’s filled with some of 
the most popular songs ever composed. 


Thirty years old and still selling 
well in long-playing albums and sin- 
gles are standards like ‘““‘Whistle While 
You Work,” “Heigh Ho,” “I’m Wish- 
ing,” “With a Smile and a Song,” 
“One Song,” “Some Day My Prince 
Will Come,” ‘‘Bluddle-Uddle-Um- 
Dum” and “The Dwarfs’ Yodel Song.” 


Composed by Frank Churchill and 
Larry Morey, the songs have been 
translated into French, German, Ital- 
ian, Spanish, Portuguese and eight 
other languages. ‘‘SSome Day My 
Prince Will Come” is the theme song 
of the happy picture, and is intro- 
duced by Snow White. But the most 
popular numbers over the years have 
been ‘Whistle While You Work,” and 
“Heigh Ho,” the catchy tune sung by 
the seven, unforgettable little men. 


In color by Technicolor, Walt Dis- 
ney’s feature-length cartoon, “Snow 
White and the Seven Dwarfs,” is re- 
released by Buena Vista on its 30th 
anniversary. 
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BRING ME HER HEART! Jealous of her beauty,Snow White’s stepmother, 
the Queen, orders the huntsman to take the princess into the woods, kill her 
and to bring back her heart in a small carved box in this scene from Walt 
Disney’s animation classic, “Snow White and the Seven Dwarfs.” In color by 
Technicolor, the Academy Award-winning cartoon feature is being re-released 
during its 30th anniversary by Buena Vista. 


Disney Stories Taken From World’s Fables 


Just as Walt Disney’s special brand 
of family entertainment has played to 
audiences the world over, Disney him- 
self searched the worldwide library of 
folklore to obtain story material for 
his feature motion pictures. 

From Austria, he brought the mag- 
ical classic by the Brothers Grimm, 
“Snow White and the Seven Dwarfs,” 
which will be re-released during its 
30th anniversary in 1967. 

Two famous tales of the forest also 
came from Austria and the pen of 
Felix Salten: ‘“Bambi,” the enchant- 
ing life story of a fawn, and “Perri,” 
a true-life fantasy based on the ad- 
ventures of a squirrel. 

From the Italian author, Lorenzini, 
came the entrancing tale of the pup- 


pet, “Pinocchio,” and from the France 
of 300 years ago and author Charles 
Perrault came “Cinderella.” 

Great Britain was the home of 
Lewis Carroll, who penned the fan- 
tasy, ‘‘Alice in Wonderland,” of T. H. 
White, who wrote “The Sword in the 
Stone,” and of Rudyard Kipling, au- 
thor of “Jungle Book.” The Kipling 
novel, adapted as an animated musical 
comedy, was the last full-length car- 
toon produced by Walt Disney. It will 
be seen worldwide as that studio’s 
1967 Christmas release. 

“Snow White and the Seven 
Dwarfs,” in color by Technicolor and 
a re-release of Buena Vista, is a fit- 
ting tribute to the entertainment gen- 
ius of the master showman. 


Foreign Dubbing Pioneered With Walt Disney’s 
“Snow White And The Seven Dwarfs” 


Walt Disney’s animation classic, 
“Snow White and the Seven Dwarfs,” 
soon to be re-released on its 30th an- 
niversary, was the first Disney fea- 
ture to be widely distributed in Eu- 
rope and South America. 

Previous to “Snow White?’ Disney’s 
Mickey Mouse and Silly Symphony 
shorts had been dubbed or sub-titled 
in Spanish, French and German for 
limited distribution. 

Anticipating the vast achievement 
and subsequent critical acclaim of the 
world’s first feature-length cartoon, 
the Studio’s Foreign Department de- 
cided to expand its activities. Sub- 
titling was discounted as an effective 
means of adaptation for foreign re- 
lease when the list of countries for 
distribution was expanded. 

“Snow White” was painstakingly 
dubbed in foreign studios into Span- 
ish, German, Italian, Danish, French, 


Dutch, Finnish, Polish, Portuguese, 
Swedish, Czechoslovakian and Nor- 
wegian. A Japanese print was also 
made. However, due to the fact that 
no dubbing studio then existed in Ja- 
pan, that version had to be sub-titled. 
Interestingly enough, the first suc- 
cessful Japanese dubbing was later 
pioneered by the present Disney For- 
eign Department Supervisor, Jack 
Cutting, who worked as an animator 
during production of “Snow White.” 

“Snow White” was dubbed into Ja- 
panese when it was re-released for 
its third world tour. At that time 
many of the other foreign versions 
were redubbed, and the sound quality 
was upgraded with the latest record- 
ing techniques. 

In color by Technicolor, ‘‘Snow 
White and the Seven Dwarfs” is be- 
ing re-released during its 30th anni- 
versary by Buena Vista. 


"Snow White And The 
Seven Dwarfs” 


SYNOPSIS (Not For Publication) 


ONCE UPON A TIME there lived 
a beautiful princess named Snow 
White. Her stepmother, the Queen, 
feared that some day Snow White’s 
beauty would surpass her own. To 
prevent this, she dressed the Princess 
in rags and forced her to work as a 
scullery maid. 

Each day the Queen would consult 
her Magic Mirror: ‘Mirror, Mirror, 
on the wall, WHO is the fairest of 
them all?” As long as the Mirror an- 
swered, ‘You are the fairest one of 
all,””’ Snow White was safe. One day, 
however, the Mirror put the Queen in 
a rage by revealing that Snow White 
was really the “fairest one of all.” 

Jealous, the Queen plotted to kill 
Snow White. When she saw the hand- 
some Prince admiring the Princess, 
she instructed her Huntsman to take 
Snow White into the forest and kill 
her. Although afraid of disobeying 
the Queen, the Huntsman could not 
bring himself to it. He told her to run 
far into the woods, never to return. 

Frightened, Snow White ran until 
she fell down exhausted and began 
sobbing. Friendly birds and animals 
comforted her and led her to the home 
of the Seven Dwarfs. Everything was 
so tiny that she believed children 
lived there. With her forest friends, 
she cleaned the house and prepared 
dinner. 

When the dwarfs came home and 
found the rooms tidied, they decided 
that a monster was in the house. But 
upon investigation, they found only 
Snow White asleep in their beds. 

Snow White awakened to discover 
Doc, self-appointed leader of the 
group; Dopey, awfully nice, but kind 
of silly; Grumpy, a woman-hater and 
pessimist; Happy, a jovial optimist; 
Sleepy, who hates to get up in the 
morning ’cause bed-time’s so far 
away; and Bashful, a blushing, 
tongue-tied romantic. 

In the meantime, the Queen, con- 
sulting her Magic Mirror, discovered 
that Snow White was still alive. Dis- 
guising herself as an old peddler wom- 
an, the Queen visited Snow White 
while the dwarfs were at work in their 
diamond mine. She tricked the Prin- 
cess into taking a bite of a poisoned 
apple, and Snow White fell to the 
floor as if dead. 

The birds and animals, having rec- 
ognized the Queen upon her arrival at 
the cottage, went to warn the dwarfs. 
They returned too late to help Snow 
White, but they pursued the Queen to 
the top of a cliff. Trapped, she toppled 
to her death. 

Heart-broken, the dwarfs made a 
glass coffin for Snow White because 
she was too beautiful to bury. Night 
and day they kept watch over it. 

Eventually, the Prince who had 
fallen in love with Snow White, heard 
of the coffin and sought it out. Taken 
by her beauty, he kissed her. The 
Princess’ eyes opened as if awakening 
from a deep sleep; the spell of the 
apple had been broken by love’s first 
kiss. 

Snow White and the Prince rode off 
together amid the cheers of the happy 
dwarfs and animals. 
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RECORD GROSSES AT YOUR 
COMMAND! 


There is a world of material at your command for the 
promotion of your engagement of Walt Disney’s Snow 
White. Put every bit of it to use and watch the magic 
take place at your boxoffice. 


Entertainment Clips: 


T.V. entertainment clips are available “free’’ for pro- 
gramming on your local station. These film clips are 
filled with magical appeal for children of all ages. Make 
sure they are used as much as possible. 

Snow White-tiful: The Snow White pressbook contains 
a great variety of toys, clothes and other attractive items. 
Use them as prizes! Tie in with stores selling these items! 
Set up lobby displays! Go after mention of your engage- 
ment in merchandise advertising. 


Music: 


The beloved songs of Snow White are a wonderful 
promotional device. Make sure they are played over local 
stations. Present copies of the record to station man- 
agers and record librarians. Tie in with record shops. 
Play the music over your lobby speakers and during in- 
termission. 


1. I’m Wishing Promotion: 


Snow White sings ‘I’m Wishing,” to tell all her forest 
friends of her dreams. 

Tie-in with a newspaper to conduct an ‘I’M WISHING” 
promotion. Have readers write and send in their favor- 
ite wish. Select one of these wishes for fulfillment. Base 
the selection on the worthiness and practicality of the 
wish. Radio is also a good possibility for a promotion of 
this type. 


2. “Snow White and Prince Charming” Contest: 


Sponsor a ‘“‘Who’s the Fairest in The Land” contest in 
which a boy and girl winner would be designated “Snow 
White and Prince Charming.” 


Have parents send in pictures of their children (not 
returnable) to the theatre that will be playing “Snow 
White.” Tie-in with a photo studio, making the prizes 
photographic portraits of the winners. 


3. Witches Brew: 
Double your concessions with the following ideas: 


A. Combine several soft drinks and label it ‘Wicked 
Queen’s Witches Brew.” 


B. Sell red candied apples as the Witches Poisoned 
Apple. 


C. Sell Snow White popcorn. 


4. Dwarf Look-A-Like Contest: 


Put an advertisement in the local newspaper’s enter- 
tainment section, calling for pictures of local residents 
who resemble any one of the Seven Dwarfs. 

Their pictures can be published in the paper and 
prizes awarded. 


5. My Favorite “7 Dwarfs” Contest: 


In 25 words—readers are asked to send in a short es- 
say on which is their favorite dwarf and why. Entries 


"EXPLOITAT wan: 


could be sent to a local newspaper or the theatre. 


Prizes can be in the form of Merchandise and/or con- 
cessions. 


6. Magic Ballyhoo: 


Supply your local toy or joke shop with some stills of 
the wicked Queen’s witchcraft in her cellar. Have the 
store set up a display with the stills, around them put 
magic sets, etc. 


7. Seven New Dwarfs: 


Simply have children send in a new list of 7 new 
dwarfs. This contest could be divided up into varying 
age groups. 


8. Seven Dwarfs Grab Bag: 


This contest will be more effective when used in co- 
operation with the participants in the Co-Op ad. 


Anyone making a purchase at any of the stores listed 
in the Co-Op ad receive a dwarf sheet. The sheet con- 
tains a picture of one of the seven dwarfs. Each day all 
the participating stores will pick one dwarf to represent 
that day. 


If the picture you receive is the same as the dwarf of 
the day, you win! 


9. Children’s TV: 


Supply a live local children’s T.V. show with a Snow 
White story-teller album, so that the show’s personality 
can tell the story, show the picture, play the music and 
possibly act out the story. 


Also have a local artist appear on the show. Have 
him draw some of the characters and in turn ask the 
viewing audience to send in their drawings. 


10. Window Displays: 


Have local stores key their window displays to the 
Snow White theme. Some suggestions are: ‘“‘We whistle 
as we work, because we sell Snow White Merchandise.” 
A “Snow White Sale” is also a good possibility and can 
be tied in with local department stores. 


11. Snow White Clean-up: 


Get in step with the anti-litter campaign now nation 
wide. With the help of the local township and its various 
agencies, an all out clean-up Campaign could be initiated 
with Snow White as the center figurehead. 


This public service would help promote the coming 
attraction of Snow White, but more important, it would 
help your public service image. 


12. Classic Story Tales: 


Snow White was adapted from the world famous 
Grimm Fairy Tales. Present to libraries a colorful Snow 
White-tiful display to call attention to the story and the 
motion picture. Tie in with library summer reading pro- 
grams. Supply illustrated editions of the books suitable 
for all age groups and the Disneyland Storyteller album 
for the story telling hour. Other albums could include 
Sleeping Beauty, etc. 


13. Go! Go! Nabisco: 


You have a brand name leader going for you when you 
tie-in locally with Nabisco. Set up a display of the Snow 
White Walking Dwarfs that Nabisco is offering, in special 
boxes of Wheat and Rice Honey’s. Stimulate interest that 
can be turned into a contest participation. 


14. Excitement in Store! 


... The retail store, that is. A tremendous line-up of 
toys, games, housewares, books, and records makes 
“Snow White’ a retail bonanza! 


Work out arrangements with dept. stores, record 
stores, children’s wear shops, book stores, etc. for a 
community-wide “Snow White” event, including every- 
thing from merchant co-op ads to crossplugs and excit- 
ing contests. 


15. Music, Music, Music: 


The song favorites from Walt Disney’s “Snow White’”’ 
are now in release on several Disneyland recordings. 
Work closely with your B.V. representative in setting up 
local tie-ins, contests and promotions. 


16. Coloring Contest: 


All the excitement of a coloring contest filled with real 
Walt Disney cartoon characters is yours, as part of the 
Snow White campaign. Give it all the exposure you can. 
In addition to newspaper contests, run herald coloring 
contests through summer camps, nurseries, libraries, 
supermarkets, department stores, etc. 


CREATE MARQUEE 
EXCITEMENT 


Whether you can devote three, two, or only one line 
of your marquee to this motion picture, your message 
should convey the most important information in the 
simplest, most direct way. Following are some sugges- 
tions. 


STARTS TOMORROW 
WALT DISNEY’S 
“SNOW WHITE AND THE 
SEVEN DWARFS” 


NOW! WALT DISNEY’S “SNOW WHITE 
AND THE SEVEN DWARFS” 


NOW PLAYING! WALT DISNEY’S 
“SNOW WHITE AND THE 
SEVEN DWARFS” 

HEIGH HO, HEIGH HO,IT’S A 
WONDERFUL SHOW! 


NOW! ALL WALT DISNEY PROGRAM! 
“SNOW WHITE AND THE SEVEN 
DWARFS” PLUS 2nd HIT! 


HELD OVER! WALT DISNEY’S 
“SNOW WHITE AND THE 
SEVEN DWARFS” 


Telephone is a Major Medium 


lighted families for over thirty years. Show times are ................ For further 


Telephone ranks along with newspapers radio and television as a 
direct channel to your patrons. It is your most selective medium as it 
deals only with your patrons and potential patrons. Plan your tele- 
phone campaign with the same care with which you prepare your 
campaigns for the other media. Concentrate on the ‘‘want to see” 
qualities of the motion picture and make the maximum use of your 
limited time. Below are some suggestions for your use. 


RECORDED 


aroigh no; this. iSsthes sos auc’ ahr on emenuames theatre. Today’s attraction is Walt 
Disney’s happiest, Technicolor, animated motion picture of all time, “SNOW WHITE 
AND THE SEVEN DWARFS.” You’ll whistle while you watch this feature that has de- 


RS Rg II aS eI REPT NRT OE IN OEE OT I CLI SIT EE IEE IRL IDE ED LEE SESE LIGE DIED 


HHONIMSHION, Call of. 6 650 ci oe ogee oes 


# QOOG: sia eRe aes ; thiscis thes. oer eT eee theatre. Our feature today 
is Walt Disney’s immortal animated classic, “SNOW WHITE AND THE SEVEN 
DWARFS.” An extraordinary motion picture that has delighted audiences for more 
than thirty years with its music, fun and beauty. 


Show Times are ............ , for other information please ............... 


* Hello, this is a recorded announcement from the .............. theatre, located at 


Megas RaataeratS ve sstartcer sts Today we are pleased to present Walt Disney’s classic ani- 
mated feature “SNOW WHITE AND THE SEVEN DWARFS.” An extraordinary motion 
picture filled with drama, laughter, romance and lighthearted songs. 


Feature times today are ................065 If you would like information about our 
next attraction, Calls. 26.5. 0 beeen so ves 


re 


Coming Next fr 


yy, 
a 


Starring 


om WALT DISNEY ! 


Wart Disneys 


MOB 


_ BRENNAN - Lowett- GarBER - Dorrice- Wynn ‘mss: 
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A RAINBOW OF COLORFUL PUBLICATIONS, TOYS AND GAMES! | 


PERFECT PROMOTION PIECES FOR YOUR LOBBY...MERCHANT TIE-INS...AND 
BOOK AND DEPARTMENT STORES. THEY’RE GREAT FOR CONTEST PRIZES, TOO! 


Capture your young audience well in advance by getting 
this Gold Key Comic around town. Arrange with local 
newsstand dealers to put a poster display up two or 
three weeks prior to your playdate. 


This enchanting comic can also be a concession booster 
by offering one free with a minimum purchase. It will 
work two ways for you and your business. 


Contact your local dealer or: 


GOLD KEY COMICS 
850 Third Avenue 
New York, N.Y. 10022 


Promote with Whitman Books and Games -+- Promote with Watkins-Strathmore Publications 
GIANT COLORING BOOK 29c 


ee 


- Set up poster displays in 
stores carrying the Whitman 
line. Announce your 
engagement to the shopping 
crowds. 


+ Give Whitman books, 
puzzles and games as 
contest prizes. 


* Use Whitman 
merchandise for 
lobby sales. 


* Runa coloring 
contest right out of 
the coloring book. 


TELL-A-TALE BOOK 15c 


The Following Are Also Available: 


- STICKER FUN BOOK - SHAPED BOOK 
- COLORING BOOK - 2FRAME TRAY PUZZLES 
- DOLL BOOK - ACTIVITY BOX 
ee ae oe For information contact: 
For information WHITMAN PUBLISHING CO. WATKINS-STRATHMORE CO. 
contact: 1220 Mound Avenue 1220 Mound Avenue 
Racine, Wisconsin Racine, Wisconsin 


7c Promote with Golden Books 
© 


Walt D isneys 


C * Use Golden Books for lobby 
DWARFS sales and contest prizes. 


and the Seven Dwarf, 


ont 


- Supply Big Golden Books 
to the Children’s Book 
Room of your local library, 
along with a poster 


LITTLE Pa BIG 
GOLDEN announcing your engagement, GOLDEN 
BOOK and suggest using the book Pos 
29¢ 1. 


for Storytelling Hour. 


For information contact: GOLDEN PRESS, INC., 850 Third Avenue, N.Y., N.Y? 10022 


4 Sever 
Dwaris 


TECHNICOLOR® 


Walt Disney 


THEATRE 


THREE COLOR 
USHER’S BADGES. 


Let your staff herald 
this wonderful motion 
picture with these 
badges. Priced at 50 
cents each. 


4 Sever waris 


SnowsWhite 


4 SeverDwaris 
\ 


SECTIONAL VALANCE. $2.15 per running foot. Minimum order—10 feet. 


Disneys STO Tift 22 Seven Dons 


Teehnicolor* 
AUTO BUMPER BANNER: $1.00 each. (Minimum order — 15 pieces). Free theatre imprint. 


ALSO AVAILABLE: FLAG OR WALL BANNER 9’ BY 12’ Single Faced Flags—$75 each Double Faced Flags—$125 each 


PROMOTE WITH SPECIAL ACCESSORIES 


Technicolor’ 


© Walt Disney 
Productions 


Technicolor’ 


© Walt Disney Productions 


3-PIECE STREAMER. An attractive 17’ banner, priced at $21.50 each. 


Manufactured by 
NATIONAL FLAG 
COMPANY 
43 West 21st Street 
New York 10, N. Y. 

In U.S.A. also order from 

your nearest. 
NATIONAL SCREEN 


SERVICE office 
In Canada order from 
CONSOLIDATED. THEATRE 
SERVICES 
120 Wellington St. W 
Toronto, Ontario 
Canada 


© Walt Disney Prod 


THERE ARE A THOUSAND WAYS TO USE THEATRE IMPRINT BALLOONS 


ADD THE LIGHT TOUCH 
TO YOUR CAMPAIGN 


1. Use these color-assorted balloons for 
festive lobby decorations. Hang them un- 
der the theatre marquee, stack them in 
mounds, cover an entire wall with them as 
the background for your poster display. 


2. Ona selected day, offer a free balloon 
with each purchase of popcorn or hot dog 
at your concession counter. You will get 
double value — a boost in sales and expo- 
Sure for your theatre name and opening 
date all over town. 


3. Distribute balloons to children in the 
audiences of live TV shows, or at any pub- 
lic event that will be televised. You will 
get on-the-air exposure and live follow-up 
display. 


GET YOUR BALLOON 
ORDER IN NOW! 


IMPORTANT 


All shipments are postpaid. Your order must include 
a check or money order for the full amount. Also in- 


clude your theatre copy, which Oak Rubber will set 
up in type for imprinting. 


Allow 2 weeks from the time Oak Rubber receives 
your order to delivery of balloons at your theatre. 
A delivery target date is requested. 


FROM OAK RUBBER CO. 


A few suggestions appear at left. Every good showman 
knows many more, and has used many more. Here is an 
opportunity to put all your ideas to work to get this great 
Walt Disney message to everyone in town, the light, 
bright way. 

The “Snow White and the Seven Dwarfs” balloon, left, is 
Style 22-070SW. It is round, 7 inches in diameter and 
comes in assorted colors. One side is imprinted as 
shown. The second side imprint is theatre copy, in 
three lines. 


BALLOON ORDER BLANK 
Style 22-070SW IMPRINTED BALLOON 
OAK RUBBER CO. Date: 
Ravenna, Ohio 44266 
Attn: Mr. Perry Williams, Sales Mgr. 
Please send Me 
Seven Dwarfs” balloons, shipped prepaid, at — 
$14.00 per 500 
$25.00 per 1000 


Enclosed is my check (or money order) for $ 
made payable to Oak Rubber Co. 


PLEASE FILL IN: Theatre copy (3 lines) 


imprinted “Snow White and the 


Target date for delivery 

Manager 

Theatre 

City State 


| 
I 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
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Date of opening 
| 
l 
| 
| 


13 


14 


Se iB == res COAST-TO-COAST 


PERSONAL APPEARANCE TOUR! 


The gala excitement of this colorful “SNOW WHITE AND THE SEVEN DWARFS” tour will be 
centered around the costumed characters who will arrive via the Disney plane. They will be 


greeted by bands, fan clubs, the press and the cheering public. From this point on it’s a full day 
of special events. 


The schedule includes these 18 cities: 


My 
e 


MILWAUKEE @ 


0®@ 
nich?” S WasHINGTON, D.Cc.@ 


° @ INDIANAPOLIS 
\S 
you 

ot. ® CINCINNAT; 


AT LANT ahd 


Each day and each new stop is a promise of glamour and fun to excite all ages! 


The festive occasions will include live appearances on local children’s TV shows . . . newspaper inter- 
views . . . visiting thildren’s hospital wards . . . parade extravaganzas . . . shopping center and depart- 
ment store tie-ins ... AND giant give-aways utilizing the ‘““Snow White” records, comic books and other 


publications. For an itinerary schedule of the tour in your city or surrounding area, contact your local 
BV representative without delay. 


is WHITE” 
GOES FULL-COLOR FOR "SNOW 


LADIES HOME JOURNAL MORE THAN 7 MILLION IMPRESSIONS! 


i is magazine’s 
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6 SHEET 


3 SHEET 


14X36 


DON’T FORGET!... 
There’s a great Teaser 


Trailer. Get it onthe 
screen well ahead 
of your playdate. 


9 FULL a) 


| COLOR Se eo note .-Still the fairest of them ail! 
| 11X14 LOBBIES a 
| Walt Disneys 


Saran Deras hy > 


| | ” Walt Misneys 


WINDOW CARD 1 SHEET A 


Once oS 


Special “SNOW WHITE and the SEVEN DWARFS” 


MENG AN DONG SUPPLEMENT 


Featuring promotional tie-in campaigns totaling more 


than ONE MILLION DOLLARS! 
es eT! -. . _”. FF7"? rg 


ROYAL GELATIN NATIONWIDE 
PREMIUM GIVE-AWAY! 


A great new FUN GAME is being made available on a national 
basis by Standard Brands’ “ROYAL GELATIN.” The premium will 
be a ‘“Snow White and the Seven Dwarfs Progression Game,” 
available with 6-pack purchase of the product. 


BACK 
9 
CASTLE} 


WARY NGMER HS 


WALT DISNEY presents 


Snow White 


and the Seven Dwarfs 
GAME 


from Royal. 


WALT DISNEY presents 


WITH THE PURCHASE OF oe co 
uw» PACKAGES OF : 


~ _ White and the Seven Dwarfs GAME : ‘ : WALT DISNEY PRODUCTIONS 


a Number of 61 : 
lect of the Game: The pia evers: Two, three or four 


s 


yer reaching the cottage first is the — USE YOUR DISNEYKINS 
wy Raley Eh ote So TO PLAY THIS NEW GAME! ¢ 
; Degrectate phen tempete ings kate IF YOU DON'T HAVE SOME 
: place hig. ALREADY, SEE THE v 
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toa ece clears’ SUPIC! by anctney page, fea age” oe EXCITING OFFER ON 
ond fiesta et arr en ge | $ THE BACK OF 
: ate ey ROYAL GELATIN Packaces; 


x | 
15,000 displays featuring the 30”’x24” four- G 
color game will be seen in top supermarkets 


across the U.S. This attractive display piece 


will attract millions of potential patrons for 
Walt Disney’s masterpiece of entertainment, 
“Snow White and the Seven Dwarfs.” 


Wicked witch is $s 
# Sees: Bashtut ee 
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NG PIECES. USE 4 DIFFERENT CHARAC: 
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Here is alist of 
Nabisco’s regional 
and district sales 
managers. Contact 
the one nearest 
you for assistance 
in your campaign! 


EASTERN REGION 


GERRY COLEMAN 
Regional Sales Mgr. 

STEVE HARRISON 

LEO SULLIVAN 

70 Chestnut Ridge Rd. 

Montvale, N. J. 07645 

phone: 201-391-4300 


BILL LEWIS 

LEO BARTEL 

12 Main St., Rm. 14 
Natick, Mass. 01760 
phone: 617 OL 3-7411 


BILL SNOW 

885 Flatbush Ave. 
Brooklyn, N. Y. 11226 
phone: 212 IN 9-3935 


ATLANTIC REGION 


DAVE WOODBURY 
Regional Sales Mgr. 

JOE GUINAN 

The Benson 

Jenkintown, Pa. 19046 

phone: 215 WA 7-4155 


WARREN ENGLISH 
243 Urban St. 

Buffalo, N. Y. 14205 
phone: 716 TX 4-3636 


0’S ) $350,000 PROMOTION 


...A “HONEY”! 


“SNOW WHITE’S’’ WALKING DWARFS 
FREE 70 MILLIONS! 


Nabisco’s “Snow White’s ‘Walking Dwarfs’ ” will be found in 4 MILLION PACKAGES of Rice Honeys and Wheat Honeys 
in their GIANT $350,000 PROMOTION. Each package will contain two molded plastic 2-inch high “dwarfs” with a pos- 
sible collection of ‘‘seven dwarfs’ plus a dwarf cottage. A special deal, offering the complete set of the ‘dwarfs’ is 
available for 50¢ with proof of purchase. 


a 


cy 
é 
8 
z 
s 
= 
2 
é 
s 
g 


YOU CAN REALLY MAKE "EM WALK 
SEE INSTRUCTIONS ON SIDE OF BOX 


SNEEZY 
DOPEY 


@ SLEEPY AND 
@ BASHFUL AND 


COLLECT ALL J 


FROM Walt Disney's FAMOUS CARTOON MOVIE 
@ bOC WITH 


‘Snow White x: Seven Dwarfs’ 


WHEELBARROW 
@ GRUMPY AND 


tein. 


Nabisco will employ 15,000 point of purchase displays in supermarkets and grocery 
stores nationwide. 


NABISCO’S POWERFUL TV CAMPAIGN will use commercials featuring lead-ins of 
“Snow White and the Seven Dwarfs” footage. These commercials hit the 55 TOP U.S. 
MARKETS with a guarantee of 65 rating points per week ... with an average of 10 


spots per week in each market. In addition, they are buying NETWORK SPOTS on 


three key Saturday morning kid shows. 


DAVE BROWN 
Lusk Building 
929 Park Ave. 
Pittsburgh, Pa. 15234 
phone: 412 LO 1-7071 


BILL DEHN 

7120 Southfield Ave., Rm. 5 
Cleveland, Ohio 44109 
phone: 216-661-6162 


BERNIE STEVENS 

111 W. Susquehana Ave. 
Towson, Md. 21204 
phone: 301-823-6209 


ED WEHS 

589 Altoona Trust Bidg. 
Altoona, Pa. 16601 
phone: 814 WI 2-5006 


SOUTHERN REGION 


DON TAYLOR 

Regional Sales Mgr. 
JACK HAMMOND 
1488 Langston Ave., S.W. 
Atlanta, Ga. 30310 
phone: 404 PL 8-6680 


FF BICKERSTAFF 

308 Tampa St., Suite 271 
Tampa, Fla. 33602 
phone: 813-220-2245 


BOB PHILLIPS 

3340 Poplar Ave.,.Rm. 133 
Memphis, Tenn. 38111 
phone: 901 GL 8-6771 


TOM PLYMALE 

361 Reserve Ave. 

Box 930: 

Roanoke, Va. 24005 
phone: 703 DI 4-1116 


CENTRAL REGION 


AL BOMELY 

Regional Sales Mgr. 
4104 N. Harlem Ave. 
Chicago, Ill. 60634 
phone: 312 GL 3-5371 


ROY BISHOP 

107 N. Addison Rd. 
Addison, Ill. 60101 
phone: 312-279-7600 


PAUL FLORY 

2067 Beechmont Ave. 
Cincinnati, Ohio 45230 
phone: 513 BE 1-3971 


DICK PETERS 

4826 W. Forest Home Ave. 
Milwaukee, Wisc. 53219 
phone: 414 EV 3-7735 


COLEMAN PHILLIPS 
3599 S. East St. 
Indianapolis, Ind. 46227 
phone: 317 ST 4-3563 


MAX HORNIMAN 
25716 Schoolcraft Rd. 
Detroit, Mich. 48239 
phone: 313-376-4303 


BOB WELD 

730 Stinson Blvd. 
Minneapolis, Minn. 54413 
phone: 612-331-4321 


WESTERN REGION 


CHARLIE REED 
Regional Sales Mgr. 
W. L. BERLEMANN 
4400 S. Kingshighway 
St. Louis, Mo. 63109 
phone: 314 FL 1-0800 


GEORGE BAILEY 
70 W. Sixth Ave., Suite 119 
Denver, Colo. 90204 
phone: 303-244-2528 


GORDON LINS 
5805 Nall Ave. 
PO. Box 1365 
Mission, Kans. 66222 
phone: 913 RA 2-1717 


CLEM VOLKENANT 
3839 Merle Hay Rd. 

Des Moines, lowa 50310 
phone: 515-276-5389 


LUTHER WINANS 
2510 Broad St. 
Houston, Texas 77002 
phone: 713 MI 5-1390 


JACK McKNIGHT 
1210 Old Gate Lane 
Dallas, Texas 75218 
phone: 214 DA 7-3759 


PACIFIC REGION 


TED LAKE 

Regional Sales Mgr. 
RUSS PETERSON 
1267 14th St. 
Oakland, Calif. 94623 
phone: 415-452-0078 


JOHN BYSTROM 

2500 W. Orangethorpe Ave., 
Suite C 

Fullerton, Calif. 92633 

phone: 714-879-6520 


HOWARD MESSICK 
49 S.E. Clay St. 
Portland, Ore. 97214 
phone: 503 BE 5-8305 
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A grand prize of 14 days of 
fun for two in any city in 
the world, all expenses 
paid... plus $5,000 cash 


CLOROX’ GIANT SWEEPSTAKES...POWERFUL 


... plus a New White Hear and | 
Dodge Charger is the 

highlight of this 

tremendous selling 


program by Clorox. There 
will be 7 second prizes of 
New White Dodge 
Chargers...70 Bulova 
23-jewel 14K gold 
“Diamond Goddess” 
watches as third prizes 
... fourth prizes will be 


700 ‘Lucky Dwarf 

Certificates” good for 

$10.00 purchases and 

7000 “Snow White’”’ 

record albums will be - Pas | ie “it 
offered as fifth prizes. iil U7 NS [rrr dial 


et ndry i 
Supplic® 


17,000 STORE-WIDE DISPLAYS excite interest in “Snow 
White and the Seven Dwarfs.” 105 piece displays will be 
up in key supermarkets NATIONWIDE providing 55 Million 
exposure opportunities per week. 


EASTERN 


JERSEY CITY, N.J. 

R. M. Bell 

125 Statue of Liberty Drive 
Jersey City, N. J. 07305 
(201) 333-0343 
CAMBRIDGE, MASS. 


Abbott, Hall & Co. 
625 Mount Auburn Street 
Cambridge, Mass. 02138 


ALBANY, N.Y. 


Carey Sales Co. 
1726 Western Avenue 
Albany, New York 12203 


LONG ISLAND CITY, N.Y. 


Seggerman Nixon Corporation 
35-02 Northern Blvd. 
Long Island City, New York 11101 


N. SYRACUSE, NEW YORK 


Sun Brokerage Co., Inc. 
Northern Lights Office Park 
N. Syracuse, New York 13212 


NEW YORK, NEW YORK 


Francois L. Schwarz, Inc. 
500 Fifth Avenue 
New York, New York 10036 


ATLANTIC 


MOORESTOWN, N.J. 
J.C. Kilcher 

Suite 108-B, 214 W. ell Street 
Moorestown, N. J. 08057 

(609) 235-4344 
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BUFFALO, NEW YORK 
Bennett Sales Corporation 
434 Delaware Avenue 

Buffalo, New York 14202 
BALTIMORE, MARYLAND 
Clarke & Leaman 

2221 Maryland Avenue 
Baltimore, Maryland 21218 
CAMDEN, NEW JERSEY 
R. L. Fitzwater & Son, Inc. 
1506 Federal Street 

Camden, New Jersey 08105 


CLEVELAND, OHIO 
The Paul E. Kroehle Co. 
The Rockefeller Bidg., Room 1508 


614 Superior Avenue, N. 
Cleveland, Ohio 44113 


WASHINGTON, D.C. 


Walter Leaman Company 
401 New York Avenue, N.E. 
Washington, D. C. 20002 


SCRANTON, PENNSYLVANIA 


Alfred Rice & Son, Inc. 
423 Northeastern Nat'l. Bank Bldg. 
Scranton, Pennsylvania 18503 


PITTSBURGH, PENNA. 


Charles E. Stevenson & Co. 
1003 Century Bldg. 

130 Seventh Street 

Pittsburgh, Pennsylvania 15222 


SOUTHEASTERN 


CHARLOTTE, N.C. 


B. B. Houseworth 
800 Gesco Street 
Charlotte, N. C. 28208 (704) 333-7733 


CLOROX DIVISION SALES OFFICES AND 


ASHEVILLE, No. CAROLINA 
Chas. M. Britt Co., Inc. 


342 Depot Street 
Asheville, No. Carolina 28801 


GREENVILLE, So. CAROLINA 


Britt-Clary Co. 
11 Welborn Street 
Greenville, So. Carolina 29601 


CHARLOTTE, No. CAROLINA 


Carolina Brokers of 


Charlotte, Inc. 
815 Heath Court 
Charlotte, No. Carolina 28204 


GREENSBORO, N.C. 


(Branch) 


c/o Mr. Robert Norcom 
2219 East Terrell Place 
Greensboro, No. Carolina 27406 


RALEIGH, No. CAROLINA 


Carolina Brokers of Raleigh 
2114 Atlantic Avenue 
Raleigh, No. Carolina 27608 


VIRGINIA BEACH, VIRGINIA 


E. Martin Harrell Co., Inc. 
204 Dorset Avenue 
Virginia Beach, Virginia 23452 


ROANOKE, VIRGINIA 


Horton & Snyder 
361 Reserve Avenue, S.W. 
Roanoke, Virginia 24016 


RICHMOND, VIRGINIA 
W. W. Lefew’s Sons 
604 Hull Street 

Richmond, Virginia 23224 


CHARLESTON, S.C. 

A. M. Moore Brokerage Co. 
31 Ann Street 

Charleston, So. Carolina 29403 
BRISTOL, TENNESSEE 
Siler-Morris Brokerage Co. 
101 Belmont Drive 

Bristol, Tennessee 37621 
KNOXVILLE, TENNESSEE 
Siler Brokerage Company, Inc. 
107 Randolph Street 

Knoxville, Tennessee 37915 
COLUMBIA, So. CAROLINA 
Simmons & Clary 

800 Gervais Street 

Columbia, So. Carolina 29202 
WILMINGTON, No. CAROLINA 
Southeastern Brokerage 
Company of Wilmington 

13th & Kidder Streets 

Wilmington, No. Carolina 28401 


SOUTHERN 


ATLANTA, GA. 


J. O. Quisenberry 
3108 Piedmont Road, N.E., Room 209 
Atlanta, Ga. 30305 (404) 233- 9955 


JACKSONVILLE, FLORIDA 
L. T. Acosta & Co., Inc. 

c/o Jacksonville Warehouse Co. 
1501 Haines Street 

Jacksonville, Florida 32206 
TAMPA, FLORIDA 


Bonacker Brothers, Inc. 
5615 E. Powhattan Avenue 
Tampa, Florida 33610 


MIAMI, FLORIDA 


Bonacker & Leigh, Inc. 
5959 N. W. 37th Avenue 
Miami, Florida 33147 


CHATANOOGA, TENN. 


Cook-Hetzler Brokerage Co. 


1208 King Street 
Chattanooga, Tennessee 37402 


JACKSON, MISSISSIPPI 


Duperier & Anderson, Inc. 
101 W. South Street 
Jackson, Mississippi 39205 


MOBILE, ALABAMA 


Hutchings Brokerage Co. 
1512 Telegraph Road 
Mobile, Alabama 36611 


MEMPHIS, TENNESSEE 


T. H. McKnight & Sons 


2185 Young Avenue 
Memphis, Tennessee 38109 


ATLANTA, GEORGIA 


(Branch) 
805 Peachtree Street, N.E. 
Atlanta, Georgia 30308 


NASHVILLE, TENNESSEE 


Henry S. Sawrie Company 
81 Franklin Street 
Nashville, Tennessee 37202 


BIRMINGHAM, ALABAMA 


J.P. Wier Brokerage Co. 
3605 - 5th Avenue, South 
Birmingham, Alabama 35205 


LEXINGTON, KENTUCKY 


(Branch) 
106 Burke Road, Meadowthorpe 
Lexington, Kentucky 40505 


NEW ORLEANS, LOUISIANA 
(Branch) 


1030 Louisiana Avenue ’ 
New Orleans, Louisiana 70115 


ATLANTA, GEORGIA 
Raley Brothers, Inc. 
186 Peters Street, S.W. 
Atlanta, Georgia 30313 


CENTRAL 


CHICAGO, ILL. 
A. G. Laramy 


5063 S. Merrimac Avenu 
Chicago, III. 60638 (312) “458- 0600 


CLARKSBURG, W. VIRGINIA 


B. D. Bailey & Sons 
Ohio Avenue & North 4th Street 
Clarksburg, W. Virginia 26303 


HUNTINGTON, W. VIRGINIA 
Christian & Company 

201 - 11th Street 

Huntington, W. Virginia 25701 


CINCINNATI, OHIO 


Ralph D. Davies, Inc. 
817 West Court Street 
Cincinnati, Ohio 45203 


COLUMBUS, OHIO 


R. A. Hoge & Company 
3099 West Broad Street 
Columbus, Ohio 43204 


NATIONAL IMPAGT FOR “SNOW WHITE"! 


THIS FULL-PAGE AD WILL BACK 
THE PROMOTION WITH OVER 
55 MILLION ADVERTISING 
IMPRESSIONS. 


€ IN COLOR in June issues 
of GOOD HOUSEKEEP- 
ING, BETTER HOMES 
AND GARDENS, 
McCALL’S, LADIES’ 
HOME JOURNAL and 
REDBOOK. Total 
circulation 32 Million. 


q !N COLOR in June 4th 
Sunday Supplements of 
35 newspapers. Total 
circulation 18 Million. 


In 41 Daily Newspapers 
week of June 5th. Total 
circulation over 5 Million. 
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20 MILLION CLOROX LABELS will call 
attention to the Sweepstakes and direct 
supermarket customers to get official entry 
blanks at the point of display. 


SUPERMARKET TIE-IN MATS are available 


DISTRIBUTORS (Listed By Regional Areas) 


PARK RIDGE, ILLINOIS 
M. J. Holland, Inc. 

700 Busse Highway 

Park Ridge, Illinois 60068 
DETROIT, MICHIGAN 
Paul Inman Associates, Inc. 
14926 Meyers Road 

Detroit, Michigan 48227 
TOLEDO, OHIO 

Harold M. Lincoln Company 
715 N. Westwood Avenue 
Toledo, Ohio 43607 
INDIANAPOLIS, INDIANA 
The Nicholas Co., Inc. 
2500 E. 46th Street 
Indianapolis, Indiana 46205 
LOUISVILLE, KENTUCKY 
Pickrell & Craig Co., Inc. 
209 East Main Street 

Louisville, Kentucky 40202 
EVANSVILLE, INDIANA 


Tucker-Nevils, Inc. 
2010 West Ohio Street 
Evansville, Indiana 47704 


SAGINAW, MICHIGAN 


United Brokerage Company 
220 North Center Road 
Saginaw, Michigan 48602 


GRAND RAPIDS, MICHIGAN 


Ward Brokerage Company 
439 lonia Avenue, S.W. 
Grand Rapids, Michigan 49502 


SPRINGFIELD, ILLINOIS 


(Branch) 
815 E. Adams Street 
Springfield, Illinois 62701 


WESTERN 


SHAWNEE MISSION, KAN. 


C. V. Stinnett 

7301 Mission Road 

Shawnee Mission, Kan. 66208 
(913) 362-3210 


SIOUX FALLS, So. DAKOTA 


Brubaker Brokerage Co. 
800 E. 41st Street 
Sioux Falls, South Dakota 57101 


BUTTE, MONTANA 


Cooney Brokerage Co. 
600 So. Arizona Street 
Butte, Montana 59701 


DES MOINES, lIOWA 


Davis Brokerage Co., Inc. 
3307 Ingersoll Avenue 
Des Moines, lowa 50312 


DAVENPORT, IOWA 


Davis Brokerage Co., Inc. 
1223 East River Drive 
Davenport, lowa 52803 


OMAHA, NEBRASKA 


Davis Brokerage Co., Inc. 
7561 Dodge Street 
Omaha, Nebraska 68114 


FARGO, NORTH DAKOTA 


Ferguson Brokerage Co. 
415 Third Street, North 
Fargo, North Dakota 58102 


MINNEAPOLIS, MINN. 


Fist Brokerage Company 
4611 Excelsior Blvd. 
Minneapolis, Minnesota 55416 


PEORIA, ILLINOIS 
Glatz Bros. 

324 So. Washington Street 
Peoria, Illinois 61602 
SIOUX CITY, IOWA 
The Holmes Company 
621-622 Badgerow Building 
Sioux City, lowa 51101 


KANSAS CITY, MISSOURI 


Kersting-Greer Mdse. Brokers, 


Inc. 

406 W. 34th Street 

Kansas City, Missouri 64111 
DENVER, COLORADO 
Rocky Mountain Marketing 
Services, Inc. 

1801 Wynkoop Street 

Denver, Colorado 80202 

ST. LOUIS, MISSOURI 
Rosen Brokerage Company 
8016 Dale Avenue 

St. Louis, Missouri 63117 
MILWAUKEE, WISCONSIN 
Tom Trump Company, Inc. 
4240 N. Green Bay Avenue 
Milwaukee, Wisconsin 53209 
WICHITA, KANSAS 


Whitmer, Niles & Allen, Inc. 
104 W. 2nd Street 
Wichita, Kansas 67202 


SOUTHWESTERN 


DALLAS, TEXAS J.N. Mabry 
Preston Forest Tower, Suite 401 
5925 Forest Lane 

Dallas, Texas 75230 (214) 239-0433 


HOUSTON, TEXAS 


Alexander-Spaulding & Asso. 


3030 Audley Street 
Houston, Texas 77006 


ALBUQUERQUE, N.M. 


Brown-Keim Brokerage Co. 
610 Gold S.W., Suite 105 
Albuquerque, New Mexico 87101 


EL PASO, TEXAS 
Gouley Burcham Co. of 


The Southwest, Inc. 
5830 Ybarra Street 
El Paso, Texas 79905 


DALLAS, TEXAS 


W.L. Gordon Company, Inc. 
4135 Office Parkway 
Dallas, Texas 75204 


SHREVEPORT, LA. 


Gordon-Robinson Co., Inc. 
3109 Alexander Street, Suite 107 
Shreveport, Louisiana 71104 


NEW ORLEANS, LA. 


Guillory-Robert Co., Inc. 
2813 Jefferson Highway 
New Orleans, Louisiana 70121 


LITTLE ROCK, ARKANSAS 


Willis Johnson Company, Inc. 


520 E. Markham Street 
Little Rock, Arkansas 72201 


SAN ANTONIO, TEXAS 


John Mangum Company 
411 No. Medina Street 
San Antonio, Texas 78207 


and will be used on a national basis. 


LUBBOCK, TEXAS 
Westerburg, Farley & Co. 


50th and Elm 
Lubbock, Texas 79404 


OKLAHOMA CITY, OKLA. 


H. J. Zoernig Brokerage Co. 


5800 No. Eastern 
Oklahoma City, Oklahoma 73118 


DALLAS, TEXAS 


(Branch) 
2331 Gus Thomasson Road 
Dallas, Texas 75228 


PACIFIC 


OAKLAND, CALIF. 


F. E. Pierce, Jr. 
850 - 42nd Avenue 


Oakland, Calif. 94601 (415) 533-3366 


HONOLULU, HAWAII 


Brooks (Hawaii), Inc. 
2612 Wai Wai Loop 
Honolulu, Hawaii 96802 


PHOENIX, ARIZONA 
Gouley Burcham Co. of 


The Southwest, Inc. 
132 South Central Avenue 
Phoenix, Arizona 85004 


So. PASADENA, CALIF. 


Kelley-Clarke Company 
835 Mission Street 
So. Pasadena, California 91030 


PORTLAND, OREGON 


Kelley-Clarke Company 
105 S. E. 18th Avenue 
Portland, Oregon 97214 


SAN FRANCISCO, CALIF. 


Kelley-Clarke Company 
2 Pine Street 
San Francisco, California 94111 


SEATTLE, WASHINGTON 


Kelley-Clarke Company 
2460 Sixth Avenue So. 
Seattle, Washington 98134 


SPOKANE, WASHINGTON 


Keeley-Clarke Company 
East 800 Front Avenue 
Spokane, Washington 99202 


BOISE, IDAHO 


Mailliard & Schmiedell 
2419 West State Street 
Boise, Idaho 83702 


SPENARD, ALASKA 


Stanley Thomson & Company 


2619 Spenard Road 
Spenard, Alaska 99503 


SALT LAKE CITY, UTAH 


W.L. Young Brokerage Co. 
339 W. 2nd South Street 
Salt Lake City, Utah 84101 


OAKLAND, CALIF. 


(Branch) 
1330 Broadway 
Oakland, California 94612 
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AMSCO CORPORATION BENAY ALBEE NOVELTY CO. 


Green Felt 
“Dopey Hat” 
#859 
Suggested retail price 
$1.00 


2 2 &é H a7 
Amsco Corporation Stitch-a-Picture Yarn Plaques eee eee Snow White Hat 
200 Fifth Avenue Suggested retail price $3.00 paauathin cs 41878 #1353 
New York, N. Y. 10010 aspetn, N.Y. White straw — colored tie 
Contact: William Brown Contact: Tom Slater Suggested retail price $1.00 


J. CHEIN & CO. 


CHILD GUIDANCE TOYS 


“Snow White Tea Sets” 
#209 


“Snow White 


A Fairy Tale tea set with Mag netic 
Snow White and her cute Puzzle” 
seven little dwarfs. #964 


Set consists of 3 cups... 

3 saucers ...3 regular size 
plates and a large 5”x7” 
serving tray. 

Suggested retail price $1.29 


These attractive 
puzzles are on 
varnished heavy 
gauge metal... 
10”x113%4” ... with 
magnetic puzzle 
pieces. 


Child Guidance Toys 
1125 Close Ave., Bronx, N. Y. 10472 
(or 200 Fifth Ave. — Yale Kroloff) 


Suggested retail price $1.19 


“Big Value Tea Set”’ 
#230 
Includes 3 large cups 
...3 large plates...3 
regular plates... 
plastic tea pot and 
large serving tray. 


Suggested retail price $2.49 


COLORFORMS 


“New Snow White 
Stick-Ons Cartoon Kit’ 


J. Chein & Co., Williams St., Burlington, N. J. 


or 200 Fifth Ave., N. Y. 10010 (Contact Morris Dorfman) Plastic shapes that stick 


without glue. Can be used 
over and over. 


Suggested retail 
price $1.19 


BEN COOPER, INC. 33 34th St., Brooklyn, N. Y. 11232 
Contact: Alfred R. Fisher 


“Snow White 


“Official 


3-Piece Costume of 
477 d 

Outfit Snow White” 

site #221 “New Snow White 
ee Satinsheen Canned Movies” 

Rayon 
Dress, 
Cape and Licsicine Colored cartoon strips 
Ribbon i eth come to life when the 
Head- eae Canned Movie spins. 
dress. colors. Suggested retail price 
Suanaiied Suggested $1.98 
99 retail price 

retail $3.00 Colorforms 
price : Walnut Street 
$5.00 Norwood, N. J. 07648 


Contact: Herb Torchin 
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GUND MANUFACTURING CO. 


“Gunderful Miniature Stuffed Toy Dwarfs” 


Dressed in assorted colorful outfits, the Dwarfs stand 
8” tall and retail at $1.29 each. 


Gund Manufacturing Co., 200 Fifth Ave., N. Y., N. Y. 10010 


Contact: Bernie Libou 


EMPIRE PENCIL COMPANY 


59¢ 


#SW7 


“Snow White Pencil Pouches and Cases” 


Each of these three 
colorful items feature 
“Snow White and the 
Seven Dwarfs” as 
shown. 


Empire Pencil Company 

Division of Hassenfeld Bros., Inc. 
Shelbyville, Tenn. 

Contact: Hugh Bohner 


49¢ 


Pot Holders 
purcea Pisce Mee 


c adh 
poguntenin + POE Aasumiad Oumeie” is 


“Snow White 
Weaving Loom Set” #1522 
Suggested retail price $2.00 


““Snow White Needlepoint 
and Frame Set” #1573 
Suggested retail price $2.00 


“Snow White Sewing Set” #1529 
Suggested retail price $2.00 


This paint Set 
comes complete 
with water 
colors, brush 
and crayons 
$1.00 


This deluxe 
set includes 
water colors, 
brush, crayons 
and tubes of 
water colors. 


#3659 $1.00 


econ 


“Snow White Needlepoint 
and Frame Set” #1571 
Suggested retail price $1.19 


“Snow White 
Hair Dryer” 
#1937 


Doll hair 
dryer has 
Carrying Case, 
air blower, 
bonnet for 
doll, comb 
and brush... 
operates on 

2 standard 
“D” batteries. 
Suggested 
retail price $5.00 


“Snow White 
Talking Telephone” 
#5433 $10.00 


0 


“Snow White 
Storykins” 
#8710 $8.00 
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ENESCO IMPORTS, INC. 
A Gorgeous Array of Colorful ‘“Snow White Ceramics.” Items retail $1.00 to $5.00. 


THIS CRAYON BOX 
$QNOe TH: 


Happy Bor Dopey 


All of the above items appear in Sears catalog and include: mugs, figurines, pencil holders, musical tea pot, night lights, tooth brush and 
tooth brush holder, savings bank, cookie jar, revolving musical figure of Snow White, and wooden storage box. 
Enesco Imports, Inc., 444 North Lake Shore Drive, Chicago, Illinois 60611 


U.S. TIME CORP. PEZ-HAAS, INC. 

“Snow White 
INGERSOLL “Snow 
Character White 
Watches” Candy 

#24 Dispenser 

Retail price Sets” 

$31.80 25 ¢ 

U.S. Time Corp. 


375 Park Avenue 
New York, N.Y. 10002 


Contact: 
Fred Nelson 


Pez-Haas, Inc. 
10 Columbus Circle 
New York, N. Y. 10019 — Contact: Curt Allina 


WAMSUTTA MILLS, INC. 


(M. Lowenstein & Sons) 


“Snow “Snow White 1430 Broadway 
Whit Mini-mold New York, N.Y. 10018 
cond F Set”’ Contact: Gerald Hetzel 
Moulding With 8 Rubber molds. 
& Coloring 
Set To “Snow White’’... 


... Bath towel 24 x 46 $2.00 
... Hand towel 16 x 27 $1.30 
... Wash towel 12 x 12 $.55 


Hang” 


Yankee Homecraft Corp. 
East Natick, Mass. 01762 — Contact: Tony Ciroli 
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IDEAL TOY COMPANY DEXTER MANUFACTURING CO. 


“Children’s 
‘Snow White’ Luggage 
and Carrying Case” 
Tote-About”’ 

#8628 


Suggested retail 
price $1.59 


“Girl’s ‘Snow White’ Charm Bracelet” 
Suggested retail price $1.00 


Ideal Toy Company 
184-10 Jamaica Avenue 
Hollis, N.Y. 

Contact: Elliott Harrowe Dexter Manufacturing Co. 


100 Stewart St., Providence, R.!. 02903 — Contact Richard Steimle 


WALT Disvey 


#3232 Retail 98¢ 


Set of 2 inlaid 
puzzles 14” x 11” 
featuring scenes 


from ‘“‘Snow White’”’ 


2 


3 Stay ae TBAT bos HL RRVE rennet FY 
‘d 


#2732 
#3032 = Retail 98¢ Retail 29¢ 
#5032 Retail 69¢ In-The-Round Puzzles 19” in Series of (4) 
Series of (4) 20” x 15” pictures diameter. Series contain three 14” x 11” inlaid 
based on the movie. pictures in color. pictures. 


Decorating is Fun 


with Self-Adhesive “Snow White 
DISNEYLAND EX-PAN-DEES” 
CON-TACT The Instant 


Sponge Toy. 

They make a child’s 
room a miniature Features: 
Disneyland. Snow White 

Dopey 
#429 Retail 49¢ Grumpy 

per yard Doc 

Bashful 

Cohn-Hall-Marx Co. Sleepy 


1407 Broadway 
New York, N.Y. 10018 


Contact: Dave Silman 


#620 Retail $2.00 


James Industries, Inc. 
Beaver St. Ext. 
Hollidaysburg, Pa. 16643 


Contact: Betty James 


NATIONAL LEATHER MFG. CO. FUN FRILLS INC. 


“Snow White School Bag” 


Buckle and strap closure, 
nameplate, unbreakable plastic 
handle. 


Suggested retail price $1.98 


National Leather Mfg. Co., 201 Front St., Brooklyn, N.Y. 
Contact: Benjamin Chwat 


““Snow White Girls Cotton 
Shifts” Matching Pants. 


Suggested retail price $2.50 
Fun Frills Inc. 

29 W. 36th St. 

New York, N.Y. 10018 
Contact: Bernard Brosk 
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LOUIS MARX & CO. 


200 Fifth Avenue 
New York, N. Y. 10010 


Contact: C. E. Hjelte 


““Snow White 
and the Seven Dwarfs” 


Figurine Picture Book 


Suggested retail price 
$1.98 


LICENSE 
PLATES | 
DONALD GOOFY DONALD GOOFY 
ie NR BE foe ons ee : é " Ge elt waNE er MrT wo ee oe = 


— 


.o 


‘“4Miniature License 
Plates’”’ 


o DISNEYLAND u. S.A. oa « Assortment includes a 


ss306 variety of 6 styles. 
Each plate measures 4” x 2%”. 


“LICENSE 


LS} eee Suggested retail price 


Brae 8 00k ce Smee a : oreo / $ 29 each 
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COLGATE -PALMOLIVE CoO. 


“Soaky — 
Snow 
White and 
Dopey 
Reusable 
Coin-bank 
Containers” 


Suggested 
retail price 


$ .69 


EMPIRE SHIELD CO., INC. 


Colgate-Palmolive 
“Infants Stretch Sleep and Play Garments” 


Company ecse 
300 Park Ave. Assorted pastel colors Suggested retail price $1.98 
New York, N. Y. 10022 “Infants Stretch Tights” 

Assorted pastel colors Suggested retail price $1.00 


Contact: Richard Rohe 
Empire: Shield Co., Inc., 67-34th St., Brooklyn, N. Y. 11232 
Contact: Donald Butterman, Jr. 


E.P.1.C. INC. 


"Framed 
Embroidered 
Pictures” 


5”x 7” retail $1.00 


8” x 10” retail $1.19 


E. P.1.C.Inc., 925 N. Third St., Philadelphia, Pa. 19132 — Contact: Howard Sernaker 
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AD PAD 


Newspaper mats, including ads, special slugs, merchants co-op ad 
and coloring contest, are included in this AD PAD format. 

The pages are printed on one side only for your convenience in re- 
moving selected ads for direct reproduction in offset newspapers and 
for other special uses. All material in the AD PAD is designed for 
highest quality reproduction. Please note: Publicity scene cuts are 
reproduced on the publicity pages. 


Special Ads for OFFSET Printing 


The AD PAD includes several fine screen newspaper ads printed on 
“‘repro’’ quality stock for direct use in offset newspapers. These ads 
are available only as they appear in this pressbook. Similar ads in 
coarse screen, also reproduced in the AD PAD, are available in mat 
form through National Screen Service. 


CONTENTS OF THE AD PAD 


@ Mat401 448 lines Mat 303 213 lines Mat101 100 lines Mat 103 50 lines 
Mat 501 400 lines Mat 202 200 lines Mat 304 90lines Mat 208 28 lines 
Mat 301 400 lines Mat 403 160 lines Mat102 7/5lines Mat 104 28 lines 
Mat 402 376 lines Mat 203 150 lines Mat 206 /74lines Mat 209 14 lines 
Mat 302 300 lines Mat 204 126 lines Mat 207 50 lines Mat105 14 lines 


Mat 201 250 lines 


@ Merchants Co-Op Ad 
@ Composite Ad Mat 
@ Fine Screen Ads for Offset Reproduction 


@ Special slugs, including: 
Announcement Underliners 
Starting Date Slugs 
Holdover Overliners 


@ Coloring Contest 
Page One 
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happy tunes! 
. . rads 
“whistle While You Wor e 
“vm Wishing” . wo 
SQ 


e€ ay ” 
My Prince Will Come 


Look to the name WALT DISNEY for the finest in family entertainment! 


Mat‘501 400 lines — 5 cols. x 80 (28 3/4 inches) 


Adventure, Laughter 
and 
Love! 


& 


A Musical 

Masterpiece 

of Enchanting 
Entertainment! 


QB. ety et 
Bc ae 


neys : Ge Walt Disneys 
@ 


Snow 
B White 
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me Seven Dwarts 
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Be ©Walt Disney 
ECHNICOLOR® Productions 


Mat 104 28 lines (2 inches) 


TECHNICOLOR® 


IRE-RELEASED BY BUENA VISTA DISTRIBUTION CO., INC. » (©) WALT DISNEY PRODUCTIONS 
a 


Mat 103 50 lines (31% inches) 


Walt Disneys 


; R Re-released Buena Vista Distribution Co., Inc 
Technicolor® ©Walt Disney productions 


in). <i, _. e4SevenDwarts | 
aie Look to the name WALT DISNEY for the finest in family entertainment! ‘ ; si geet somalia DISTRIBUTION CO., INC. - @WALT se ace 
Mat 203 150 lines — 2 cols. x 75 (11 inches) Mat 208 28 lines — 2 cols. x 14 (2 inches) 
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TECHNICOLOR™ 


~SNEEZY 


BASHFUL HAPPY 


SLEEPY 


WHISTLE THESE HAPPY TUNES 
“Whistle While You Work” « ‘‘Heigh-ho” + “‘Some Day My Prince Will Come” 


Re-released by Buena Vista Distribution Co., Inc. ©Walt Disney Productions 


GRUMPY 


ects 2 ee Se oe Ba see 


Mat 402 376 lines — 4 cols. x 94 (27 inches) 


: Still the fairest of them all/ 


Lech! N | Sst R® Re- “men Seat Ban Vista Distribution Co., Inc. 


| Look to the name WALT DISNEY for the finest in family entertainment! nn ; | : 
Mat 403 160 lines —4 cols. x 40 (11 inches) 


Walt Disneys 


Snow White 


me Seven Dwarfs 


TECHNICOLOR® (ait Disney 


pratt. Snow White trai: 


RE-RELEASED BY BUENA y DISTRIBUTION CO., INC TECHNICOLOR® ©Walt Disney Productions 


Mat 105 14 lines —(1 inch) Mat 209 14 lines —2 cols. x 7 (1 inch) 
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Enjoy The Musical Merriment 
All The World 
*K Knows and Loves! 


Hear These 
Happy Tunes! 


**Whistle While You Work’”’ 
**Heigh-ho”’ * “I’m Wishing’’ 
‘Some Day My Prince 
Will Come”’ 


sK * 


Walt Disneys 


He 
Snow *: 


*. White 
tne Seven Dwarts 


TECHNICOLOR® 


@©Walt Disney Productions 
RE-RELEASED BY BUENA.VISTA DISTRIBUTION CO., INC. 


eat Se Ace ace 


Mat 101 100 lines (7 inches) 


TECHNICOLO R® Re-released by Buena Vista Distribution Co., Inc. @Walt Disney Productions 


Ce «as “ee ae ye | A 


Look to the name WALT DISNEY for the finest in family entertainment! 


Mat 301 400 lines —3 cols. x 133 (29 inches) 


A Happy Treat of Fun and 
Musical Fantasy! 


All advertising in this press book, as well as all other 
Walt Disneys advertising and publicity materials referred to therein, 


# has been approved under the Standards for Advertis- 
now White CED ing of the Code of Self-Regulation of the 
Wes” =Motion Picture Association of America. 

Technicolor® — owaitvisney Productions 


MOTION PICTURE ASSOCIATION 


want All inquiries on this procedure may be 


a HasGfenbes by Guehe Vidle Gntiution Go) 16 addressed to: Director of Code for Advertising, 
Motion Picture Association of America, 522 Fifth 
Mat207 50 lines —2 cols. x 25 (34% inches) Avenue, New York, N. Y. 10036. 
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A MUSICAL MASTERPIECE OF ENCHANTING ENTERTAINMENT 


for all the world 
> * res to see and enjoy! 


Walt Disneys 


TECHNICOLOR® 


[Bos ee eet. Maman Mice 5 tae ot 


NE, (00k 10 the name WALT DISNEY for the finest in family entertainment! |gmsesaeseenESE: 
Mat 401 448 lines — 4 cols. x 112 (32 inches) 


sical F y! 


Mat 304 90 lines —3 cols. x 30 (6% inches) 
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.»- STILL THE FAIREST OF THEM ALL! 


TECH N | co LO R® Re-released by Buena Vista Distribution Co., Inc. 
©Walt Disney Productions 


Look to the name bi H E. A i i R c 
WALT DISNEY 

for the finest in 
family entertainment! 


Mat 201 250 lines — 2 cols. x 125 (18 inches) 


WALT ee 


Presents 


“SNOW WHITE 


and the 


SEVEN DWARFS” 


Color by Technicolor 


Re-released by 
BUENA VISTA FILM DISTRIBUTION CO., INC. 


SUPERVISING DIRECTOR 
Dave Hand 


SEQUENCE DIRECTORS 


Perce Pearce + William Cottrell + Larry Morey 
Wilfred Jackson - Ben Sharpsteen 


SUPERVISING ANIMATORS 
Hamilton Luske - Fred Moore - Vladimir Tytla - Herman Ferguson 


STORY ADAPTATION 


Ted Sears - Richard Creedon + Dick Rickard - Otto Englander 
Earl Hurd « Merrill De Maris - Webb Smith - Dorothy Ann Blank 


CHARACTER DESIGNERS 
Albert Hurter + Joe Grant 


MUSIC 
Frank Churchill + Leigh Harline + Paul Smith 


ART DIRECTORS 
Charles Philippi + Tom Codrick + Hugh Hennesy 
Gustaf Tenggren - Terrel Stapp + Kenneth Anderson 
McLaren Stewart - Kendall O’Connor - Harold Miles - Hazel Sewell 


BACKGROUNDS 


Samuel Armstrong - Mique Nelson - Phil Dike + Claude Coats 
Ray Lockrem + Maurice Noble + Merle Cox 


ANIMATORS 


Frank Thomas - Les Clark - Dick Lundy - Fred Spencer 
Arthur Babbitt - Bill Roberts - Eric Larson + Marvin Woodward 
Milton Kahl - Grim Natwick - Robert Stokes + Jack Campbell 
James Algar - Bernard Garbutt - Al Eugster - James Culhane 
Cy Young - Stan Quackenbush + Joshua Meador 
Ward Kimball - Wolfgang Reitherman, - Urgo D’orsi 
George Rowley + Robert Martsch 


Copyright — Walt Disney Productions — All rights reserved 


Ce 


oe Walt Disneys Bee 


: White’ ° 
paieie , W) | V yee 
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eee, te set Be 


Re-released by Buena Vista Distribution Co., Inc. ©Walt Disney Productions 


Mt ahh or eitu Aerie rp. aike 


Mat206 74 lines —2 cols. x 37 (514 inches) 
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